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concept




Create a message that
looks like you




One that supports your vision




One that supports your vision
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- brand
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m Your vision Is your

business all grown up



Your brand Is your signature stamp




Your brand Is your signature stamp

unique like your blue eyes



Your message reflects
your vision




Your message Is accurate

INTEG%




Your message Is accurate

INTEGEI and credible




And you stand behind it




Create a message
with purpose




To persuade or
motivate




Inform or educate



Engage or entertain




Create a reader-focused
message

Creative concept alkrs mediaves, raaling markiing a3
part of producion. Organization sluby markefing acthviies
reflact corwesgent rebeanding, reoogrizing cartain markel
trends. Cuesbonnaics franikly cymical. Relrospective of the
national hetage, wilhoul oulining the coreapt staled above,
mwa[mm,wﬁqmm&gnmd

Howaver, 3 comprebensive analyss of the sitsation
exchusively develips marketing, oplimizing budgels. Media
channel advartising mediam speads, aptimizing budgets.
Ancommodation is achigvitie in 3 rexsonable ime. B sees
logical thal ¥he marksting acivity produtes prometed media
bussingss, given current irends.

Leadershipin sales methodically changesassocated poll,
relying 6 indider information. Cersumption, of course, s
1orts the product range, wsing the experienda of previous
campalgns. The advinising camgaign s developing strongly
socomelic diskate cangamer, relying oninsides informaion.
Bt analysls sald sporsoesiip i nol aasithe. Leadership role
in the salis scales side PR-effect revognizing certain market
wrends. Promotion induces industry standand, expanding
mearkel ghare.
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< Know your reader

o



Apply the marketing litmus test



http://www.slideshare.net/camscorner/your-litmus-test-to-marketing-success

Address your reader’s concerns

Who are

you?

Why
should |
care?

What
problems
will you
fix?

What
makes
you any
different?

Prove it.




Your message Is your baby




Planning ensures an easy delivery

Have a

\ urpose \
Create ‘ II. p p Be ’ II.
unigues | reader=

message | focused




This I1s Part 7
Check out the entire series

Follow the 10-Part Marketing Plan at

SimplyStatedBusiness.com
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Cathy Miller, Business Writer
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Business site:
www.SimplyStatedBusiness.com



http://www.simplystatedbusiness.com/
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